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The New Republic: An American Touchstone

“The New Republic is the class of the opinion field—every issue is informed

by a muscular intelligence that makes you keep reading no matter how tough
or familiar the subject. In a period of intense concern with the direction of
American politics and policy, The New Republic ofters lucid analysis, sophisti-
cated reporting and the zest of a good argument.”

—American Society of Magazine Editors

The first issue of
THE NEW REPUBLIC
was published in 1914.
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INCE ITS FOUNDING nearly a century ago, 7he New
Republic has played a touchstone role in three walks of
American life: journalism, politics, and culture.

Now, The New Republic extends that role into a
second century, with a glossy and elegantly designed magazine
published twice monthly and a website with up-to-the-minute
perspectives on issues facing our country and the world.

Both media are informed by the historic strength of 7T/ze New
Republic: sharp arguments and unique views that cut to the
heart of the matter.

Influential in Congress
This distinctive editorial insight has earned the trust of
America’s most important political institution:

The U.S. Congress. The just-published
Erdos and Morgan Opinion Leaders
Study shows The New Republic as

one of the top 25 media for coverage
of the Congressional Leadership
Group as well as one of the top

25 most influential.
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The Most Influential among Opinion Leaders

influencing Issues and Industry

The New Republic reaches more opinion leaders—government, business, legal, academic,
regulatory—that influence American industry and issues than any other publication in its
competitive set.”

* The New Republic, National Journal, National Review, Weekly Standard, CQ, Roll Call, The Hill

Influential Reach

The New Republic provides advertisers with an outstanding national opinion-leader audience as
well as excellent reach into government and policy elites. Whether in print or online, 7/ze New
Republic offers a rare and powerful readership of active and involved influentials who make their
voices heard on the issues of the day.

Male/Female: 76/24% Post Grad Degree: 67% Published: 32%
Median Age: 56 Professional/Managerial: 85% Wrote Letter to the Editor: 39%
College Grad: 91% Average HHI: $153,300 Voted: 93%

Average Net Worth: $1.3 million

Erdos and Morgan Opinion Leaders 2006-2007 MRI New Republic Subscriber Study 2004

Recent Advertisers

Alfred A. Knopf Chevron Metlife

Allstate CNN Mortgage Bankers

American Gas Association Federal Express Nuclear Energy Institute

American Petroleum Institute Ford Motor Company Simon & Schuster

Astra Zeneca Freddie Mac University of Chicago Press

Auto Alliance GM U.S. Telecom

Bearing Point HBO Warner Brothers

Blue Cross Blue Shield Association Harvard University Press WMW. Norton

BP History Channel Wyeth Laboratories
Hoover Institution




THE NEW REPUBLIC Publication Schedule

MONTH COVER DATE ORDER/MATERIAL DUE ON SALE DATE
Jan1415 Dec11 Dec 26
Jan 22 Dec 29 Jan15
1 Jan 29 Jan 8 Jan 22
Feb 5 Jan15 Jan 29
2 Feb12 Jan22 Feb 5
Feb19-26 Jan 29 Feb12
Mar 5-12 Feb12 Feb 26
Mar 19 Feb 22 Mar12
Apr 2 Mar 8 Mar 26
Apr23 Mar 22 Apr 16
May 7 Apri2 Apr 30
May 21 Apr 26 May 14
Jun4d May 10 May 28
Jun18 May 24 Jun 11
Jul 2 Jun7 Jun 25
Jul 23 Jun 21 Jul16
Aug 6 Jul12 Jul 30
Aug 27 Jul 26 Aug 20
Sept 10 Aug 16 Sept 3
Sept 24 Aug 30 Sept 17
Oct 8 Sept13 Oct1
Oct 22 Sept 27 Oct15
Nov 5 Oct11 Oct 29
Nov 19 Oct 25 Nov 12
Dec 10 Nov 8 Dec 3
Dec 31 Nov 29 Dec 24

PLEASE NOTE: ALL DATES ARE SUBJECT TO CHANGE
2007/2008



THE NEW REPUBLIC General Rates

Effective January 1, 2007 Rate Base 60,000 Paid

Black & White 1x 6x 12x 24x
Full Page $6,340 $6,025 $5,705 $5,390
2/3 Page $4945 $4,700 $4,450 $4,205
1/2 Page $3,805 $3,615 $3,425 $3,235
1/3 Page $2960 $2,810 $2,665 $2,515
1/6 Page $1,690 $1,605 $1,520 $1435
Two Color 1x 6x 12x 24x
Full Page $8,155 $7,745 $7,340 $6,930
2/3 Page $6,360 $6,040 $5,725 $5,405
1/2 Page $4,895 $4,650 $4,405 $4160
1/3 Page $3,805 $3,615 $3,425 $3,235
Four Color 1x 6x 12x 24x
Full Page $9,060 $8,605 $8,155 $7,700
2/3Page $7065 $6,710 $6,360 $6,005
1/2 Page $5435 $5165 $4,890 $4,620
1/3 Page $4,230 $4,020 $3,805 $3,595
Preferred Positions

(Four Color) 1x 6x 12x 24x
Cover4 $10,870 $10,325 $9,785 $9,240
Cover2or3 $9965 $9,465 $8,970 $8,470
Centerspread $19930 $18935 $17935 $16940

Non-profit and book publishing and direct response rates are available upon request.
Please contact your sales representative to inquire.
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HE NEW REPUBLIC ONLINE contains all the same award-winning editorial
content found in the magazine plus much more. Providing real-time analysis and
cultural criticism across two content channels—Politics & the World and Books
& the Arts—TNR Online is smart, urgent, and up-to-the minute. Its popular blogs
“The Plank,” “Open University,” and “The Spine” are habit-forming must-reads among policy
wonks and opinion leaders in Washington and across the country. TNR Online deciphers
the disparate events of the day and does so with a unique perspective, scrupulous reporting,
and a healthy dose of humor.

¢ Average 3.5 million page views monthly

¢ 500-550,000 unique visitors monthly

The New Republic Online publishes

three different e-newsletters for its
info-hungry readers:

“Daily” (Monday-Friday, 68,000 recipients)
“In Politics” (Thursday, 104,000) and

“In Books and the Arts” (Tuesday, 90,000)

TNR Online readers are younger,
affluent & highly educated

o Male/Female: 73/27%
o 18-44: 72%
o HHI $50K+: 68%

¢ Post Grad Degree: 53% RECENT ADVERTISERS
¢ Professional/Managerial: 39% Amazon.com
Amnesty International
¢ Dolitically independent: 75% The Financial Times
Nielsen Net Ratings NetView November 2004 Focus Features
Grove Atlantic
TNR Online accepts animation and rich media. HBO
The maximum file size is 30K for each of the three The History Channel
standard units shown above. TNR Online’s e-newsletter Microsoft Corporation
ads are text-only, 250 characters maximum plus a link. The New School
New York Times
Contact your New Republic sales representative Novartis
for price quotes and packages. The Wall Street Journal
Warner Brothers
Home Video
Yale University Press




